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overview 



In the totalitarian environment of the former 
Soviet Union, there was only one way to dis¬ 
play art or visual information in public: have 
permission from the state. In the United States, 
there are two ways: have permission from 
the state, or have large sums of money to buy 
advertising space. In the United States, how¬ 
ever, even if you have large sums of money, 
corporations have the power (and often use it) 
to suppress messages that conflict with their 
interests or the interests of institutions similar 
to themselves. The line between corporations 
and the state is becoming more and more 
blurred as each year passes by, so in essence 
the only way to display art or visual informa¬ 
tion in public (whether it’s in the former Soviet 
Union or the present-day United States) is to 
have permission from the state. 

This leaves one final option, of course, which 
is to do it illegally. 

Graffiti, streetart and stickering have become 
more and more popular in direct proportion to 
how much the general public’s opinion is ei¬ 
ther ignored or suppressed. Commonly thought 
(though very much incorrectly) to be the 
domain of minorities in low-income neighbor¬ 
hoods, these activities are now more and more 
often being done by white middle-class youth 
and white adults as a way to express their 



















dissatisfaction and their alienation from the political process and from 
democracy itself. 

In psychology, one learns about the conscious and unconscious minds. 
The conscious mind acts as a sort of manager for all the raw and some¬ 
times disturbing unconscious thoughts. In a healthy individual the 
unconscious thoughts are acknowledged, even if not acted upon. In an 
unhealthy individual, all unconscious thoughts which are at all disturbing 
are suppressed and not dealt with. This leads to an internal battle which 
can in turn lead to neurosis if there is no reconciliation between the con¬ 
scious and the unconscious. Just the mere act of acknowledging uncon¬ 
scious thoughts can satisfy them, even if they are never acted upon. 

Graffiti, streetart and stickering are the raw, unconscious thoughts of any 
society. As the society becomes more and more unhealthy, and as the 
state suppresses these activities with more and more vigor and might, 
the more there is a desire to do them. This causes a great internal conflict 
within the society itself. In attempting to suppress graffiti, streetart and 
stickering, corporations and the government are actually doing them¬ 
selves a disservice by digging their own graves. These activities act as 
a safety valve for the disenfranchised, and without them the only other 
option is for the masses to storm the Bastille, so to speak, and have an 
all out revolution. Unconscious thoughts of the society must have their 
say or else the society as a whole will become neurotic, as happened 
during the 60s and early 70s in the United States. The more democratic 
a society, the less graffiti there will be, and this is precisely why at the 
beginning of second term of the Bush administration these activities are 
gaining popularity and practice among much larger segments of the pop¬ 
ulation that normally would not have ever considered doing such things. 

This pamphlet is a guide to one aspect of public display of art and visual 
information, namely, stickering. Stickering has its own pace and spirit 
which is distinct from graffiti and streetart. Unlike its counterparts, stick¬ 
ering can be done on the fly, and being caught is much less likely because 
stickering is so difficult to detect. 

This is by no means meant to be a stickering bible, rather it is a sharing 
of information that I’ve learned and that others who are involved in stick¬ 
ering have shared with me which may benefit you in your own efforts. 







First off, you need the goods themselves, the stick¬ 
ers. The unique thing about most stickering is you 
have hundreds or thousands of identical images, 
usually on a very small scale, a few inches by a 
few inches. Graffiti artists, even if they are do¬ 
ing stencils, can never duplicate an image exactly, 
making each of theirs a one of a kind. Screenprinted 
stickers of the same batch, on the other hand, are all 
identical (unless you get a crappy printer who can’t 
cut them straight). This obviously isn’t true of the 
“Hello, my name is” or the USPS stickers, which 
are a cheap option, but require you to write some¬ 
thing on each and every one of them before you 
stick them. 


If you are having stickers printed, you need to 
think of something to put on the stickers. The nice 
thing is you can decide exactly what you want the 
stickers to say or to look like. There are no rules, 
and the range of stickers out there attests to this. I 
don’t intend to throw ideas on the table because that 
would counteract the free spirit and free thinking of 
stickering. 

The nuts and bolts I can go over though. Obvi¬ 
ously the larger the sticker, the more they cost. In 
general most stickers top out at a few inches by a 
few inches. Any larger than this, and they risk being 
too visible which will cause them to be suppressed 
much faster. As a general rule, a good size is 3x3 
or thereabouts, but of course there are all kinds of 
exceptions to this general rule that work great. 

The more you have printed at one time, the lower 
the cost per sticker. If 1,000 costs $ 100, the price 
will drop considerably per sticker when buy 2,000, 
and even more so if you get 5,000 or 10,000. You’ll 
want to consider this when you start, because you 















can lose a lot of money if you have 1,000 stickers printed 10 times rather 
than 10,000 printed once. Try to get a ballpark number of how much 
you’re going to do it before you start. 

Another consideration is how many colors you want to have. The cheap¬ 
est stickers are normally black and white. Both black and white are 
standard background colors, and black and white are common, standard 
ink colors, so they tend to be the cheapest option, but depending on your 
taste, they can also be the most cookie-cutter looking stickers. If you 
have black and white, even though neither is technically a “color,” then it 
is considered a one color sticker because the background doesn’t count. 

If you were to add blue into the mix, then it would be a two color sticker, 
background of white, and then black and blue ink. Obviously, the more 
colors, the more expensive it gets, but the pricing of increased colors is 
analogous to the number of stickers you order. If you have one color, say 
1,000 stickers at $100, then 1,000 stickers at two colors would not be 
$200. With most printers the price per color does not double as you add 
colors because there is less work in simply adding another color during 
production. 

It’s also a good idea to go to a few different printers and meet them face 
to face to get a vibe on their general outlook on the world. It’s worth it to 
pay a bit extra to have a printer who wouldn’t necessarily be offended if 
they see stickers that they had printed up all over the city in public space. 
Certain printers no doubt would even go so far to rat you out before they 
were even questioned as to them being the ones who printed the stick¬ 
ers or not. These printers are to be avoided for obvious reasons. If you 
have any reservations at all when you decide on a printer, pay in cash and 
don’t tell them your life story when you order them or pick them up. 

the deed 


Once you’ve got the red tape of production worked out, then the real fun 
begins with putting them up. 

If you tend to drive everywhere you go, then chances are you’re going to 
suck at stickering. First off, it’s going to look suspicious if you pull over 
and stop every l/8th of a mile with your hazards on to throw up a sticker. 
Besides that, it’s almost impossible to see good places to throw them up 
if you’re cruising along at 35 mph looking straight ahead. Stickering re 





quires you to be intimate with the street, which is why suburbia is a less 
than perfect place. Though much of the United States has been suburban¬ 
ized after World War II, there are still many places which are pedestrian 
friendly which are far and away the best kinds of places for stickering. 

In general you want to put them up in pedestrian friendly places anyway 
because you want them to be seen. 

So ideally, you’ll be on foot when you go out stickering. Just by its very 
nature, walking gives you an intimate connection with the street unlike 
anything else. It’s like the difference between trying to listen to an audio- 
tape on fast forward and listening to it at normal speed. No comparison. 

The second best option is riding your bike. You can control your speed 
on a bike and go quite slow, and usually you can coast along the sidewalk 
without standing out too much. While you’re stickering, you can fool 
people into thinking that you’re fiddling with a part on your bike so they 
don’t notice what you’re really up to. 

tech 

If you’ve ever shoplifted before, you want to approach stickering with 
more or less the same mindset. You want to be as invisible and uninter¬ 
esting as possible without looking like you’re trying to be invisible and 
uninteresting. After a while you’ll know that you’re doing something 
you’re not supposed to be doing, but your behavior won’t reflect this. 

More and more cities are finding ways to battle stickering, and one way 
they do it is to make public utility boxes, for example, rippled and rough 
so that stickers won’t stick well. The very best places to put stickers 
are clean, smooth metal or plastic surfaces (which still abound) like 
streetsigns, busstops, phonebooths, signposts, etc.. Don’t stick on rough 
surfaces: it’ll be gone in no time. 

It’s good to wear a longsleeve shirt so that you can give the surface a 
good cleaning before you put up the sticker. You can also carry a little 
rag, but that looks a bit too conspicuous. Nothing is easier to take down 
than a sticker placed on a dirty surface. One of the coolest things to see 
is one of your stickers with little nicks at all four comers which means 
someone has tried to pull it off from all four comers and has given up. 
That’s when you know you’ve got a well stuck sticker. 






Use the paper base of the sticker to rub the sticker on 
after you’ve separated the two. When you sticker on 
a clear plastic surface, you can look at the backside 
of the sticker through the plastic and see that the 
better you rub it on, the better it will be stuck. Cover 
every area in a fluid motion a few times in a row. If 
you just place it somewhere and don’t rub it in, it’s 
going to be easy for someone to take it down. People 
get frustrated easily, so a well stuck sticker in a good 
location will more than likely stay up for a while, 
months and maybe even years. 



As you’re putting them up, blend in and look like 
you’re doing something else. If you have a cell 
phone, take it out and pretend like you’re talking on 
it, or if you’re at a phone booth, pick up the receiver 
and hold it to your ear. Push on the walk button at 
a stoplight. Use your shoulder or your knee to rub a 
sticker on. If there’s someone around, use your body 
to block their view of the stick surface and make it 
look like you’re just waiting for the bus or some¬ 
thing. Use the slight of hand of the magician who 
distracts his observes with one hand while carrying 
out his real work with the other. 

What you wear can also affect how invisible you 
are. Try not to fit any standard profiles that might 
make you look like more of a suspect. Just look like 
an average straightlaced Joe or Jane. The police are 
quick to stereotype citizens if they think something 
is amiss, and they will more than likely overlook you 
if you don’t fit the profile. This might mean having 
to disguise yourself and not be yourself when you’re 
stickering, and you have to decide if it’s worth it or 
not to you. 


If someone does see you, don’t freak out. Just act 
nonchalant. Last resort is if they confront you, say 
you were trying to take it down because it’s a real 
eyesore to the neighborhood, etc.. It’s mostly body 
















language, not what you say. If you don’t act guilty, they probably will 
forget about it. Act like you’re sort of semi-baffled that this person is 
even talking to you. 

One other tech that is often overlooked is that longevity can be increased 
if you put the sticker on as straight as possible. That way, depending on 
what kind of sticker you have, it may look like it’s actually supposed to 
be there. For example, stickers on a sign sometimes blend in and look 
like they are a part of the sign, so people don’t even notice. Sometimes 
if you put a sticker up next to other stickers, like right next to Visa/ 
Mastercard logos and other stickers on a door, it might stay up there for a 
long time because it looks like it’s supposed to be there, like it’s actually 
conveying some sort of important information. If the sticker is put on 
crooked, it will be noticed immediately and removed. I usually try to put 
mine on straight all the time because that way they blend in better, have 
less likelihood of being buffed. It’s especially cool to see one that has 
been snuck in under the radar and sort of blends in. 


ethics 

Obviously what you’re doing is illegal, which some people would auto¬ 
matically think of as unethical. But there’s a difference between the law 
and ethics. There are many laws which are unethical, and many unethi¬ 
cal things which are legal. That said, make good decisions about where 
you go stickering. If there’s a mom and pop store in town and the own¬ 
ers have always been good to you, then don’t go stickering their store. 
This is just plain common sense. On the other hand, any private prop¬ 
erty owned by a huge impersonal corporation is fair game as far as I’m 
concerned. In reality they are the enemy, and there probably wouldn’t be 
nearly as much stickering or graffiti if they didn’t have such a strangle¬ 
hold on the economy, which leads to disenfranchisement. Yes, I’m blam¬ 
ing the victim. 

Some people also sticker on people’s personal property or on their pri¬ 
vate residences without the person knowing. There is no greater way to 
alienate the silent majority who may have been sympathetic to streetart in 
general. But of course it’s up to the individual. The title of this pamphlet 
is a guide to public stickering, and for the greater good I think stickering 
should stay more or less in the public sphere. 






getting buffed 


Getting buffed, or having your stickers damaged or 
completely removed, is just the nature of the beast. 
Don’t let it get you down. One thing that’s good about 
it is you learn quickly which locations are best for lon¬ 
gevity, and you get better at picking spots. One thing 
you know for sure is that if you’ve gotten buffed, at 
least one person has seen your sticker up close and 
personal. 


Some people are hell bent on totally removing the 
sticker, the do-gooders, so that the place where you 
put one is completely empty when you pass it by to do 
some maintenance. At that point you have to decide 
if it’s worth it to try to establish the location again, 
or if you think it’s going to get immediately buffed 
again. It’s sort of an ongoing experiment. The second 
way you get buffed is for someone to pick at your 
sticker absentmindedly so that maybe some comers 
are nicked or a chunk is gone. These are the would-be 
do-gooders who just try to remove it just for the hell 
of it. The same result comes from someone who ac¬ 
tively tries to remove it and gives up, a partial sticker. 
The last way is more of a territorial expression, likely 
from locals, where someone takes the sticker off and 
mutilates it and then sticks it back in pieces, or puts it 
back upside down or sideways. This is more of a diss 
than anything else, a sort of subtle warning that you’re 
treading on other’s ground. It’s up to you if you want 
to push the issue. 

The most fragile places for stickers to survive are 
places where commerce is the main function. Malls 
are brutal. Engineers and caretakers of the shopping 
environment attempt to make buying and selling as 
easy as possible for those engaged in it, so it is to 
the vendors and servants of the vendors advantage to 
make sure those looking to spend money are as little 
distracted from this as possible. Any sort of free 



























expression that doesn’t have to do with economic transactions is dys¬ 
functional, so it is removed as quickly as possible, or even prevented 
from going up. The quick removal of stickers is almost a certainty in any 
environment where shopping is the dominant activity. This is also usually 
true of downtown areas where the main purpose is to shop or to work. 
They are strictly monitored and maintained because if there is any tour¬ 
ism, the city officials want to make sure the city presents itself with the 
most attractive and welcoming face. There’s a huge amount of money in 
tourism, and the city wants to keep this going as much as possible. 

Areas with large corporate or government buildings also have the same 
low rate of success. These places have full-time security whose job it is 
to make the environment lend itself one hundred percent to the goals of 
the corporation or government, and all else that doesn’t fit that goal is 
swept away. 



Have a good time with it. Make connections with other sticker folks and 
do trades. Put a few of theirs in your city and send them some photos of 
them, and they might do the same for you. One of the best things about 
stickering is forming a network of like minded sticker junkies that will 
be stronger than if we were all isolated and out of communication. Share 
your experiences. Use the internet if you can to get in touch with others. 

Don’t expect wealth or fame. If you’re in it for that, go study business 
management or acting. This is a genuine underground activity that will 
be way off the radar of almost all media. For the most part you will be 
ignored unless you go huge or break into the mainstream with your own 
efforts. With the internet, though, it’s becoming more common for a great 
sense of connectedness, and even some attention from the media. 

Try to shake the average working stiff out of his or her day to day trance 
and inject him or her with a bit of curiosity. I started my stickering to try 
to get people to think (which in essence means to rebel), to get them to 
see that they are free and should take advantage of it, not just say they 
are free and continue going through the expected motions. Nearly all 
messages in public are for the advancement of commerce, like billboards 
and other signs, so most people, upon seeing something that has no obvi¬ 
ous commercial purpose, will ignore it or be confused or even annoyed. 






They might see a 3x3 inch sticker and be deeply offended that someone 
would desecrate the city in such a way, but then they pass by dozens 
of billboards which are each thousands of times bigger than the sticker 
without the slightest bit of annoyance. This clearly shows what the ac¬ 
ceptable agenda is in our society. Ultimately, stickering may break people 
out of the buying/selling mentality and get them to think for a minute, 
which naturally leads to rebellion, and then they may (idealistic as it may 
sound) possibly even become actively involved in their own fate, which 
is called democracy. 


websites of interest 


www.smilingdisease.org 
www.bomit.com 
www.woostercollective.com 
www. stickemation .net 
www. streetmemes. com 
www.stickerswitch.com 
www.peelzine.com 
www.you-are-beautiful.com 
www.ithrewup.com 
www.microcosmpublishing.com 



Who the hell knows. Just something that popped into my head one day, 
and it had some good resonance. Now that I’ve printed them up, I’ve got 
a pretty good idea of where it came from, but I tend to stay pretty silent 
about it. This pisses people off. The purpose of the stickers is to cause 
people to become rebellious, which starts with free thinking. If I were to 
say what I think it means, that would counteract the purpose of the stick¬ 
ers. 

In our years of public schooling, we are spoonfed the right and wrong 
answers and expected to repeat them without questions. 


So, become rebellious, think about it for yourself. There is no right or 
wrong answer, which is the true beginning of freedom of thought. 





¥w.smiling(lisM.org 

all contents copyleft (meaning all material herein may be reprinted as 
much or as little as desired for non-profit, non-commercial purposes only. 
No money may be collected as a result of redistribution except the cost of 
production itself. Must be reproduced exactly as it appears here without ad- 
ditons or omissions.) 

produced and printed in portland, Oregon in mmv. 

for a free smilingdisease sticker like the one pictured above go to 
www.smilingdisease.org or mail a selfaddressed, stamped envelope to: 

scott 

po box 18233 
Portland, Oregon 97218 

i love getting any kind of mail, hate, love or serious intellectual critiques, 
please send along your thoughts, stickers or anything else you feel like put¬ 
ting in an envelope and placing into the hands of the u.s. postal service, i’ll 
try to send back as much cool stuff as you send me. also available for radio 
interviews as my alterego “anonymous amish ashcroft.” 







all contents herein copyleft, please read lastpacje. 




